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Abstract

The objective of this research was to synthesize the outcomes of developing digital
content on Google Sites to enhance perception among undergraduate students, focusing
on content characteristics and formats. It also examined the quality, perception, and
satisfaction of the sample group toward the developed digital content. The study analyzed
research works produced by undergraduate and graduate students in the Educational
Communications and Technology program, Faculty of Industrial Education and Technology,
King Mongkut’s University of Technology Thonburi, during the year 2024-2025. A purposive
sampling method was used to select three published studies: from international journal
and national journals within the past two academic years. The findings revealed that the
content formats primarily consisted of short-form video content and electronic books
published on Google Sites. Expert evaluations indicated that both content quality and
media presentation were rated good to very good levels. The sample group’s perception
and satisfaction were both rated at the highest level. In conclusion, the development of
digital content on Google Sites to enhance perception among undergraduate students

demonstrates high quality and can be effectively applied in practice.

Keywords: Synthesis, Digital Content, Google Sites, Perception
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